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HGTV continues to attract younger viewers in Prime Time! In April 2006 HGTV garnered its highest ever
April prime time rating among P18-49 (0.4). Additionally, HGTV's prime time attracted its highest ever April
average audience among several key younger demos including P18-49 (380,000 average impressions).’

On April 29", HGTV premiered its first ever LIVE Dream Home Giveaway event, the special received an
average 1.1 HH rating, 2.2 share and more than 1,539,000 adults tuned in to view. The live special
averaged a strong 0.6 rating among the P18-49 demo and garnered a 97% increase in that demo over the
time period average (previous four weeks).?

HGTV is a Top 15 Network in 2Q06-to-date based on coverage ratings:*

Prime Time (M-Su 8-11P) Total Telecast Day

# 5 for W25-54 # 6T for W25-54

# 10T for A25-54 # 8T for A25-54

# 12T for Households # 11T for Households
HGTV's Top 10 Shows in 2Q06-to-date based on A25-54:*

House Hunters Design on a Dime

Buy Me House Hunters International

What You Get for the Money Landscapers’ Challenge

Designed to Sell Curb Appeal

What's With that House Divine Design

HGTV is receivable in 89,607,000 US households as of May 2006, up 1.3 million from May 2005.° 85.2
million locally inserting.

HGTV answered 4,649 viewer inquiries by email, phone and mail in April 20086, satisfying viewers' need for
information.®

National Open House Premieres: Monday, May 29, 2006 at 10:30 p.m. ET/PT
SNEAK PEEK: Sunday, May 21, 2006 at 9 p.m. ET/PT

Investigating the real estate market can be fun and fascinating, especially in an ever-changing economic environment. National
Open House will indulge viewers' curiosity about the cost of living in the various cities and towns across the country. With budgets
ranging from $150,000 to $1 million, this series allows viewers to compare their budget to the going rate of real estate.

HGTV programming can now be seen internationally in Japan, Greece, Argentina, Brazil, Chile, El Salvador, Mexico,
Venezuela, and throughout Latin America. In addition, HGTV can be seen in Australia, Austria, Belgium, Canada, Cyprus, the Czech
Republic, Denmark, Estonia, Finland, Germany, Hong Kong, Hungary, Israel, Latvia, Malta, the Netherlands, New Zealand, Norway,
the Philippines, Poland, Romania, the Slovak Republic, Sweden, Switzerland, Thailand, Turkey, and Turkmenistan, as well as the
Republics of Azerbaijan, Georgia, Kazakhstan, Kyrgyzstan, Tajikistan, & Uzbekistan and 9 countries throughout Southern Africa.
Selected HGTV programming is also available to servicemen & women through American Forces Radio & Television Services
(AFRTS) to over 1,000 outlets in more than 175 countries and aboard U.S. Navy ships.

The HGTV library currently contains the following books: Before & After Decorating: Smart Ideas to Transform
Every Room of Your Home (2003), Design on a Dime: Achieve High Style on a $1,000 Budget (2004), Landscape Makeovers: 50
Projects for a Picture-Perfect Yard (2004), Flower Gardening: Bring Home the Secrets of Great Gardens (2004), Sensible Chic:
Smart Style on Any Budget, The Best of Designers’ Challenge: Problem Rooms Solved 3 Ways (2005), Mission: Organization:
Strategies and Solutions to Clear Your Clutter (2004), Baths: Create the Bathroom of Your Dreams (2005), Kitchens: Plan the Kitchen
of Your Dreams (2005), Curb Appeal (2006), 6 Steps to Design On A Dime (2006), Designed To Sell: Smart Ideas That Pay Off
(2006)
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HGTV.com attracted 4.5 million unique visitors during April 2006, an increase of 16% over April 2005. The
site averaged 5.7 million unique visitors during February 2006-April 2006.”

HGTV.com received 62.4 million page views during April 2006. The site averaged 113 million page views
during February 2006-April 2006.”

HGTV.com was the #1 ranked website in the Home & Garden category based on unique visitors.’

VISItOLS to HGTV.com played 2.7 million video streams in April 2006, an increase of 23% over April

2005.

HGTV Ideas e-newsletter attracts a subscriber base of 3.2 million, maintaining a loyal audience. HGTV
Decorating and Gardening newsletters maintain a subscriber base of 2.5 million & 2.3 million, respectively.®

Nialsan Media Research via Star Media. Pima (M-Su 8P-11P), 2006TD (3/27/06-5/906)
* Nigisen Media Research. 4/29/06; special airing 7 59P-8 44P; cuma based on 6 minute qualifier,
' Nialsan Mada Research, via Star Media, Prime (M-Su BP-11P) and Tatal Telecast Day (BA-6A). 2Q06TD (V27/06-5/9/06)
_ Niglsen Media Research via Star Media, 2006TD (3/27/06-5/9/06), rank based on HH coverage ratings
Niglsen Madia Research, May 2006/2005
* Scrpps Networks Customer Service Cenler, Apnl 2008
MNiglsan//NalRabngs, Apnl 2005 vs. April 2006: February 2006-April 2006 average, (combsned home and work panal)
" WabTrands = Aprd 2006 vs April 2005



